U.S. SPEAKERS AND SPECIALISTS

la. Is this product or program either used by your Mission or received by
audiences in your country?

1c. Using the following 5-point scale, please rate the usefulness of this product
or program in achieving Mission goals and objectives.

Very Useful (43 - 36%)

Fairly Useful (4 - 3%)

Extremely Useful (71 - 60%)

1d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

96%

g

7 -

-
i

71%

Other (Explain Briefly]zl 2%



DIGITAL VIDEO CONFERENCES

2a. Is this product or program either used by your Mission or received by 2b. Why do you not use this product or program? Indicate the single most
audiences in your country? important reason.
Responses Percent
We are not familiar with it. 9 12%
It is not applicable to this Mission. 17 24%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the 5 7%
resources available.
It is too labor intensive. 2 3%
It is not appropriate given the level of 39 54%
technology of the society here.
It is not available in the local 0 0%
language.
It is not well-targeted/responsive to 0 0%
Mission goals and objectives.
Total 72 100%

2c. Using the following 5-point scale, please rate the usefulness of this product
or program in achieving Mission goals and objectives.

Very Useful (21 - 40%) Fairly Useful (14 - 26%)

Not Very Useful (1 - 2%)

Extremely Useful (17 - 32%)

2d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible.

2e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

It is not timely.
The quality is inconsistent.
It is too labor intensive.

It is not well-targeted/responsive
to Mission goals and objectives.

It is not available in a local
language version.

It is too costly.

It is not useful in reaching
audiences.

It is not appropriate given the
technology of the local society.

Other (Explain Briefly)
Total

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]

Responses

0

4
3
0

15

27 | 71%

Percent

0%
27%
20%

0%

7%

7%
20%

7%

60%
100%

87%



TELE CONFERENCES

3a. s this product or program either used by your Mission or received by
audiences in your country? 3b. Why do you not use this product or program? Indicate the single most

important reason.

Responses Percent

We are not familiar with it. 4 8%
It is not applicable to this Mission. 7 13%
The quality is inconsistent. 1 2%
It is not timely. 0 0%
It is too low a priority for the resources 18 34%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 18 34%
technology of the society here.
It is not available in the local language. 3 6%
It is not well-targeted/responsive to 2 4%
Mission goals and objectives.

/16 Total 53 100%

3c. Using the following 5-point scale, please rate the usefulness of this product 3e. Why do you consider this product or program only fairly useful, not
or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

Responses Percent
Fairly Useful (23 - 33%

It is not timely. 0 0%

The quality is inconsistent. 5 15%
Not Very Useful (11 - 16%) It is too labor intensive. 2 6%

It is not well-targeted/responsive 0 0%

to Mission goals and objectives.

It is not available in a local 6 18%

language version.

i 0,

Extremely Useful (8 - 11%) Itis too costly. 2 6%

It is not useful in reaching 8 24%

audiences.

It is not appropriate given the 10 30%

Very Useful (28 - 40%) technology of the local society.
Other (Explain Briefly) 12 36%
Total 33 100%

3d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 76%
It helps us meet key people in the local society.
The local language version makes it accessible.
The content is useful in reaching local audiences.

It is very timely/time-sensitive. 29 I 76%

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission. . 5%
It is of consistently high quality. . 5%

Other (Explain Briefly] - 11%



WEB SITE

4a. s this product or program either used by your Mission or received by
audiences in your country?

4c. Using the following 5-point scale, please rate the usefulness of this product
or program in achieving Mission goals and objectives.

Very Useful (37 - 32%

Fairly Useful (20 - 17%)

Not Very Useful (4 - 3%)

Extremely Useful (54 - 47%)

Responses
It is not timely. 1
The quality is inconsistent. 2
It is too labor intensive. 0
It is not well-targeted/responsive 3
to Mission goals and objectives.
It is not available in a local 3
language version.
It is too costly.
It is not useful in reaching
audiences.
It is not appropriate given the 16
technology of the local society.
Other (Explain Briefly) 5
Total 25

4d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]

4e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

Percent

81%

4%
8%
0%
12%

12%

8%
32%

64%

20%
100%



WASHINGTON FILE -- OVERALL

5a. Is this product or program either used by your Mission or received by
audiences in your country?

5c¢. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (38 - 31%)

Fairly Useful (4 - 3%)
Not Very Useful (1 - 1%)

Extremely Useful (79 - 65%)

5d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 63%

It helps us meet key people in the local society. . 5%

The local language version makes it accessible. 21%
The content is useful in reaching local audiences. 38%
It is very timely/time-sensitive. 71 || 61%
It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission. 65%

It is of consistently high quality.

Other (Explain Briefly] ' 2%



WASHINGTON FILE -- OFFICIAL USG TEXTS AND TRANSCRIPTS

6a. Is this product or program either used by your Mission or received by
audiences in your country?

6c. Using the following 5-point scale, please rate the usefulness of this product
or program in achieving Mission goals and objectives.

ery Useful (44 - 36%)

Fairly Useful (5 - 4%)

Extremely Useful (72 - 60%)

6d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 65%

It helps us meet key people in the local society. 4%

The local language version makes it accessible.

The content is useful in reaching local audiences. a7 “ 41%
It is very timely/time-sensitive. 75 I 65%
It is useful in building long-term relationships and mutual understanding. 12%
It is useful within the Mission. _ 64%
It is of consistently high quality. 11%

Other (Explain Briefly] 6%



WASHINGTON FILE -- OP-EDS BYLINED BY USG OFFICIALS

7a. Is this product or program either used by your Mission or received by
audiences in your country?

7c. Using the following 5-point scale, please rate the usefulness of this product 7e. Why do you consider this product or program only fairly useful, not
or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

Fairly Useful (31 - 28%) Responses Percent

It is not timely. 5 12%
The quality is inconsistent. 14 33%
Not Very Useful (10 - 9%) It is too labor intensive. 5 12%
It is not well-targeted/responsive 15 35%

Not At All Useful (1 - 1%) to Mission goals and objectives.
It is not available in a local 15 35%

language version.

It is too costly. 0 0%
It is not useful in reaching 14 33%
di .
Extremely Useful (25 - 23%) audiences
Very Useful (43 - 39%) It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 7 16%
Total 43 100%

7d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 71%

It helps us meet key people in the local society. 1%

4%

I 33 II 49%

38 | 56%

12%

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]



WASHINGTON FILE -- STAFF-WRITTEN POLICY ANALYSIS AND BACKGROUNDERS

8a. Is this product or program either used by your Mission or received by
audiences in your country?

%

8e. Why do you consider this product or program only fairly useful, not

8c. Using the following 5-point scale, please rate the usefulness of this product odr
very useful, or not at all useful? (You may indicate up to 3 reasons).

or program in achieving Mission goals and objectives.

Responses Percent
Fairly Useful (43 - 40%) Itis not timely. 4 8%
The quality is inconsistent. 18 37%
It is too labor intensive. 0 0%
Not Very Useful (8 - 7%) It is not well- 15 31%
targeted/responsive to
Mission goals and objectives.
It is not available in a local 14 29%
language version.
Extremely Useful (15 - 14%) Itis too costly. 0 0%
It is not useful in reaching 17 35%
audiences.
- 0,
Very Useful (42 - 39%) It is not appropriate given the 3 6%
technology of the local
society.
Other (Explain Briefly) 11 22%
Total 49 100%

8d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 61%

It helps us meet key people in the local society. 4%

The local language version makes it accessible. - 5%

The content is useful in reaching local audiences. I 24 II 43%
It is very timely/time-sensitive. I 29 I 52%
It is useful in building long-term relationships and mutual understanding. - 14%

It is useful within the Mission.

57%
It is of consistently high quality.

Other (Explain Briefly] | 0%



WASHINGTON FILE -- STAFF-WRITTEN ARTICLES FOR PRESS PLACEMENT

9a. Is this product or program either used by your Mission or received by 9b. Why do you not use this product or program? Indicate the single most

audiences in your country? important reason.
Responses Percent
We are not familiar with it. 4 11%
It is not applicable to this Mission. 12 34%
The quality is inconsistent. 1 3%
It is not timely. 0 0%
It is too low a priority for the resources 6 17%
available.
It is too labor intensive. 1 3%
It is not appropriate given the level of 2 6%
technology of the society here.
It is not available in the local language. 3 9%
It is not well-targeted/responsive to 6 17%
Mission goals and objectives.
Total 35 100%
9c. Using the following 5-point scale, please rate the usefulness of this product 9e. Why do you consider this product or program only fairly useful, not
or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
. Responses Percent
Fairly Useful (20 - 22% Not Very Useful (16 - 18%)
It is not timely. 6 15%
The quality is inconsistent. 9 22%
It is too labor intensive. 4 10%
- 0,
Not At All Useful (6 - 7%) Itis not well- 10 24%
targeted/responsive to Mission
goals and objectives.
It is not available in a local 11 27%
language version.
It is too costly. 0 0%
Extremel ful (19 - 21% . . .
tremely Useful (19 ) It is not useful in reaching 12 29%
Very Useful (30 - 33%) audiences.
It is not appropriate given the 2 5%
technology of the local society.
Other (Explain Briefly) 23 56%
Total 41 100%

9d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 57%
It helps us meet key people in the local society.
The local language version makes it accessible. _
The content is useful in reaching local audiences. 28 || 57%

It is useful in building long-term relationships and mutual understanding. _ 27%
It is useful within the Mission. - 10%

It is of consistently high quality. 12%

Other (Explain Briefly] | 0%



WASHINGTON FILE -- CHRONOLOGIES AND FACTS SHEETS

10a. Is this product or program either used by your Mission or received by
audiences in your country?

10c. Using the following 5-point scale, please rate the usefulness of this product 10e. Why do you consider this product or program only fairly useful, not
or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
It is not timely. 2 7%
Fairly Useful (21 - 19%) The quality is inconsistent. 5 19%
It is too labor intensive. 1 4%
It is not well-targeted/responsive 10 37%
Not Very Useful (6 - 5%) to Mission goals and objectives.
It is not available in a local 9 33%
language version.
It is too costly. 0 0%
It is not useful in reaching 8 30%
Extremely Useful (22 - 20%) audiences.
Very Useful (62 - 56%) It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 9 33%
Total 27 100%

10d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 60%
It helps us meet key people in the local society. ' 2%

The local language version makes it accessible. - 6%

The content is useful in reaching local audiences 43 || 51%

37 || 44%

It is useful in building long-term relationships and mutual understanding

Other (Explain Briefly]l' 1%

It is very timely/time-sensitive.

It is useful within the Mission

It is of consistently high quality.



WASHINGTON FILE -- U.S. PRESS ITEMS FOR INTERNAL USE

11a. Is this product or program either used by your Mission or received by
audiences in your country?

11c. Using the following 5-point scale, please rate the usefulness of this product  11e. Why do you consider this product or program only fairly useful, not

or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (46 - 39%) It is not timely. 2 10%
Fairly Useful (15 - 13%) The quality is inconsistent. 2 10%
It is too labor intensive. 0 0%
It is not well-targeted/responsive 0 0%
Not Very Useful (4 - 3%) to Mission goals and objectives.

It is not available in a local 1 5%

language version.
It is too costly. 0 0%
It is not useful in reaching 2 10%

audiences.
. It is not appropriate given the 0 0%
Extremely Useful (52 - 44%) technology of the local society.
Other (Explain Briefly) 15 75%
Total 20 100%
11d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. - 22%
It helps us meet key people in the local society. I 0%
The local language version makes it accessible. l 0%
The content is useful in reaching local audiences. 3%
55%
It is useful within the Mission. 98%

It is of consistently high quality.

4%

It is very timely/time-sensitive
It is useful in building long-term relationships and mutual understanding.
Other (Explain Briefly] .



WASHINGTON FILE -- FOREIGN LANGUAGE

12a. Is this product or program either used by your Mission or received by 12b. Why do you not use this product or program? Indicate the single most
audiences in your country? important reason.
Responses Percent
We are not familiar with it. 1 1%
It is not applicable to this Mission. 41 56%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the 0 0%
resources available.
It is too labor intensive. 0 0%
It is not appropriate given the level 0 0%
of technology of the society here.
It is not available in the local 31 42%
language.
It is not well-targeted/responsive to 0 0%
Mission goals and objectives.
7 1
Qp ° Total 73 100%
12c. Using the following 5-point scale, please rate the usefulness of this product 12e. Why do you consider this product or program only fairly useful, not
or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (11 - 22%) It is not timely. 3 30%

) The quality is inconsistent. 2 20%
Fairly Useful (7 - 14%) . ) .
It is too labor intensive. 1 10%
It is not well-targeted/responsive 3 30%
to Mission goals and objectives.
Not Very Useful (2 - 4%) . ) .
It is not available in a local 2 20%
language version.
It is too costly. 0 0%
It is not useful in reaching 2 20%
audiences.
It is not appropriate given the 1 10%
technology of the local society.
Extremely Useful (30 - 60%) Other (Explain Briefly) 3 30%
Total 10 100%
12d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. _ 49%
It helps us meet key people in the local society.
The local language version makes it accessible. 95%

The content is useful in reaching local audiences.

It is very timely/time-sensitive. 24%

It is useful in building long-term relationships and mutual understanding.

6 39%

I

32%

2%

It is useful within the Mission.

It is of consistently high quality. 5%

Other (Explain Briefly] 5%



LISTSERVS

13a. Is this product or program either used by your Mission or received by 13b. Why do you not use this product or program? Indicate the single most
audiences in your country? important reason.
Responses Percent

We are not familiar with it. 20 33%

It is not applicable to this 8 13%

Mission.

The quality is inconsistent. 0 0%

It is not timely. 0 0%

It is too low a priority for the 4 7%

resources available.

It is too labor intensive. 0 0%

It is not appropriate given the 17 28%

level of technology of the society

here.

It is not available in the local 5 8%

language.

It is not well-targeted/responsive 7 11%

to Mission goals and objectives.

Total 61 100%
13c. Using the following 5-point scale, please rate the usefulness of this 13e. Why do you consider this product or program only fairly useful, not
product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

Responses Percent

Fairly Useful (19 - 28% Not Very Useful (11 - 16%) Itis not timely. 2 6%
The quality is inconsistent. 5 15%

It is too labor intensive. 6 18%

Not At All Useful (3 - 4%) Itis not well- 12 36%

targeted/responsive to Mission
goals and objectives.

It is not available in a local 5 15%
language version.

Extremely Useful (11 - 16%) Itis too costly. 0 0%
It is not useful in reaching 13 39%

Very Useful (24 - 35%) audiences.

It is not appropriate given the 7 21%
technology of the local society.
Other (Explain Briefly) 6 18%
Total 33 100%

13d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. — 47%
It helps us meet key people in the local society. - 6%
The local language version makes it accessible. ' 0%
The content is useful in reaching local audiences.
It is very timely/time-sensitive. 20 | 59%
It is useful in building long-term relationships and mutual understanding. - 9%
It is useful within the Mission. 44%

It is of consistently high quality.

Other (Explain Briefly]




ELECTRONIC JOURNALS -- ENGLISH

14a. Is this product or program either used by your Mission or
received by audiences in your country?

14e. Why do you consider this product or program only fairly useful, not

14c. Using the following 5-point scale, please rate the usefulness of this ITO¢
very useful, or not at all useful? (You may indicate up to 3 reasons).

product or program in achieving Mission goals and objectives.

Responses Percent
i - 0,
Fairly Useful (23 - 21%) Itis not timely. 3 8%
The quality is inconsistent. 4 10%
It is too labor intensive. 9 23%
ot Very Useful (13 - 12%)
It is not well-targeted/responsive 3 8%
to Mission goals and objectives.
Not At All Useful (2 - 2%) It is not available in a local 19 49%
language version.
It is too costly. 2 5%
It is not useful in reaching 10 26%
audiences.
Ext ly Useful (24 - 22% . . .
Very Useful (49 - 44%) xtremely Useful ( ) It is not appropriate given the 5 13%
technology of the local society.
Other (Explain Briefly) 9 23%
Total 39 100%

14d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 78%

It helps us meet key people in the local society 11%

The local language version makes it accessible. . 5%

The content is useful in reaching local audiences

It is very timely/time-sensitive. 17%
It is useful in building long-term relationships and mutual understanding. — 37%
It is useful within the Mission. - 20%
It is of consistently high quality. _ 32%
Other (Explain Briefly] . 5%

48 | 63%




ELECTRONIC JOURNALS -- FOREIGN LANGUAGE

15a. Is this product or program either used by your Mission or received by 15b. Why do you not use this product or program? Indicate the single most
audiences in your country? important reason.
Responses Percent
We are not familiar with it. 3 4%
It is not applicable to this Mission. 37 51%
The quality is inconsistent. 1 1%
Itis not timely. 1 1%
It is too low a priority for the 3 4%
resources available.
It is too labor intensive. 1 1%
It is not appropriate given the level 0 0%
of technology of the society here.
It is not available in the local 26 36%
language.
It is not well-targeted/responsive to 0 0%
¢ Mission goals and objectives.
(% Total 72 100%

15¢. Using the following 5-point scale, please rate the usefulness of this product 15€. Why do you consider this product or program only fairly useful, not

or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (19 - 37% It is not timely. 3 30%
Fairly Useful (9 - 18%) The quality is inconsistent. 1 10%
It is too labor intensive. 3 30%
It is not well-targeted/responsive 4 40%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 1 10%
It is not useful in reaching 2 20%
Extremely Useful (23 - 45%) audiences.
It is not appropriate given the 2 20%
technology of the local society.
Other (Explain Briefly) 5 50%
Total 10 100%

15d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. — 65%

It helps us meet key people in the local society. j' 2%

The local language version makes it accessible. 93%

The content is useful in reaching local audiences.

It is very timely/time-sensitive. ﬂ 2%

It is useful in building long-term relationships and mutual understanding. — 42%

It is useful within the Mission. | 0%

It is of consistently high quality. - 16%

Other (Explain Briefly] j' 2%



PRINT PUBLICATIONS -- ENGLISH

16a. Is this product or program either used by your Mission or received by
audiences in your country?

16e. Why do you consider this product or program only fairly useful, not

16c. Using the following 5-point scale, please rate the usefulness of this -
very useful, or not at all useful? (You may indicate up to 3 reasons).

product or program in achieving Mission goals and objectives.

Responses Percent
i - 0,
Fairly Useful (34 - 30%) Itis not timelly. 8 21%
The quality is inconsistent. 5 13%
It is too labor intensive. 2 5%
i = i 0,
Not Very Useful (4 - 3%) Itis not.well targeted/regponswe 6 16%
to Mission goals and objectives.
It is not available in a local 16 42%
language version.
Extremely Useful (15 - 13%) Itis too costly. 3 8%
It is not useful in reaching 6 16%
audiences.
Very Useful (62 - 54%) It is not appropriate given the 3 8%
technology of the local society.
Other (Explain Briefly) 9 24%
Total 38 100%

16d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 48%
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 56 l 71%

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding. 49%
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]




PRINT PUBLICATIONS -- FOREIGN LANGUAGE

17a. Is this product or program either used by your Mission or received by~ 17b. Why do you not use this product or program? Indicate the single most

audiences in your country? important reason.
Responses Percent
We are not familiar with it. 2 3%
It is not applicable to this Mission. 31 52%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the 1 2%
resources available.
It is too labor intensive. 0 0%
It is not appropriate given the level 1 2%
of technology of the society here.
It is not available in the local 25 42%
language.
It is not well-targeted/responsive to 0 0%
¢ Mission goals and objectives.
° Total 60 100%

17c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (31 - 49%)

Fairly Useful (6 - 10%)

Not Very Useful (1 - 2%)

Extremely Useful (25 - 40%)

17d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 48%
It helps us meet key people in the local society.

The local language version makes it accessible. 91%

The content is useful in reaching local audiences. 29 || 52%

|

It is very timely/time-sensitive. || 0%

A\

It is useful in building long-term relationships and mutual understanding. 46%

It is useful within the Mission. 2%

L

It is of consistently high quality. 16%

Other (Explain Briefly] 4%



INFORMATION USA (CD-ROM AND WEB SITE)

18a. Is this product or program either used by your Mission or
received by audiences in your country?

18c. Using the following 5-point scale, please rate the usefulness of this 18e. Why do you consider this product or program only fairly useful, not
product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

Very Useful (52 - 47%) Fairly Useful (24 - 22%) Responses Percent

It is not timely. 2 7%
The quality is inconsistent. 2 7%
Not Very Useful (5 - 5%) It is too labor intensive. 1 3%
It is not well-targeted/responsive to 5 17%
Mission goals and objectives.
Itis not available in a local 13 45%
language version.
It is too costly. 0 0%
- 0,

Extremely Useful (29 - 26%) It is not useful in reaching 4 14%
audiences.
It is not appropriate given the 13 45%
technology of the local society.
Other (Explain Briefly) 10 34%
Total 29 100%

18d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 41%
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 52 || 64%

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding. 52%
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]




TECHNOLOGY PARTNERSHIPS

19a. Is this product or program either used by your Mission or 19b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 66 60%
It is not applicable to this Mission. 17 15%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the resources 10 9%
available.
It is too labor intensive. 1 1%
It is not appropriate given the level of 13 12%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 2 2%
Mission goals and objectives.
Total 110 100%
% T
$
19c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.
Fairly Useful (2 - 14%)
Not Very Useful (1 - 7%)
Not At All Useful (2 - 14%)
Extremely Useful (1 - 7%)
Very Useful (8 - 57%)
19d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 60%
It helps us meet key people in the local society.
The local language version makes it accessible.
The content is useful in reaching local audiences.
It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding. 70%

It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]




INFORMATION RESOURCE CENTER SUPPORT

20a. Is this product or program either used by your Mission
or received by audiences in your country?

20c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (32 - 28%)

airly Useful (5 - 4%)
Not Very Useful (2 - 2%)

Extremely Useful (75 - 66%)

20d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 65%
It helps us meet key people in the local society. - 13%

The local language version makes it accessible. ' 2%

The content is useful in reaching local audiences 35| 33%

34%

36
It is useful in building long-term relationships and mutual understanding. — 35%
Itis useful within the Mission. _ 40%

It is very timely/time-sensitive

It is of consistently high quality 39%

Other (Explain Briefly] - 7%



REFERENCE SERVICES FROM WASHINGTON

21a. Is this product or program either used by your Mission or
received by audiences in your country?

o, %

21e. Why do you consider this product or program only fairly useful, not

21c. Using the following 5-point scale, please rate the usefulness of this TR
very useful, or not at all useful? (You may indicate up to 3 reasons).

product or program in achieving Mission goals and objectives.

Responses Percent
- 449 Fairly Useful (21 - 20%
Very Useful (47 - 44% y ( ) Itis not timely. 6 3%
The quality is inconsistent. 0 0%
It is too labor intensive. 0 0%
- 0,
Not Very Useful (4 4/2) It is not well-targeted/responsive 0 0%
Not At All Useful (2 - 2%) (5 Mission goals and objectives.
Itis not available in a local 2 8%
language version.
It is too costly. 0 0%
It is not useful in reaching 1 4%
Extremely Useful (32 - 30%) audiences.
It is not appropriate given the 1 4%
technology of the local society.
Other (Explain Briefly) 19 73%
Total 26 100%

21d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 61%
It helps us meet key people in the local society. - 11%

The local language version makes it accessible.il 1%

The content is useful in reaching local audiences. 25 || 32%

It is very timely/time-sensitive. 49%

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission. _ 30%
It is of consistently high quality. _ 34%
Other (Explain Briefly] - 6%



BIBLIOGRAPHIC SERVICES FROM WASHINGTON

22a. Is this product or program either used by your Mission or  22b. Why do you not use this product or program? Indicate the single most

received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 14 40%
It is not applicable to this Mission. 6 17%
The quality is inconsistent. 0 0%
It is not timely. 1 3%
It is too low a priority for the resources 9 26%
available.
It is too labor intensive. 1 3%
It is not appropriate given the level of 1 3%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 3 9%
Mission goals and objectives.
Y Total 35 100%
22c. Using the following 5-point scale, please rate the usefulness of 22e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Fairly Useful (21 - 23%) It is not timely. 1 3%
The quality is inconsistent. 1 3%
It is too labor intensive. 6 20%
Not Very Useful (6 - 7%) It is not well-targeted/responsive 3 10%
to Mission goals and objectives.
Not At All Useful (1 - 1%) . ) .
It is not available in a local 4 13%
language version.
It is too costly. 0 0%
Extremely Useful (18 - 20%) It is not useful in reaching 4 13%
audiences.
Very Useful (44 - 49%) It is not appropriate given the 2 7%
technology of the local society.
Other (Explain Briefly) 15 50%
Total 30 100%
22d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
61%

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible. l 0%

The content is useful in reaching local audiences. 30 || 48%

| 15 l 24%

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding. 37%

It is useful within the Mission. 32%

Itis of consistently high quality. — 27%

Other (Explain Briefly] . 3%



SUPPORT FOR POST HOME PAGES/INTERNET ACTIVITIES

23a. Is this product or program either used by your Mission or _23b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent

We are not familiar with it. 11 32%

It is not applicable to this Mission. 14 41%

The quality is inconsistent. 0 0%

It is not timely. 1 3%

It is too low a priority for the resources 2 6%

available.

It is too labor intensive. 0 0%

It is not appropriate given the level of 4 12%

technology of the society here.

It is not available in the local language. 1 3%

It is not well-targeted/responsive to 1 3%

Mission goals and objectives.

Total 34 100%
23c. Using the following 5-point scale, please rate the usefulness of 23e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

irly Useful (25 - 27%) Responses Percent
It is not timely. 3 10%
The quality is inconsistent. 6 19%
Not Very Useful (8 - 9%) It is too labor intensive. 1 3%
It is not well-targeted/responsive 2 6%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 0 0%
. Extremely Useful (17 - 19%) It is not useful in reaching 0 0%
Very Useful (41 - 45%) audiences.
It is not appropriate given the 4 13%
technology of the local society.
Other (Explain Briefly) 22 71%
Total 31 100%

23d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 38%

It helps us meet key people in the local society. ' 2%

The local language version makes it accessible. 7%
The content is useful in reaching local audiences. 15 || 26%
It is very timely/time-sensitive. 17 || 29%

It is useful in building long-term relationships and mutual understanding. -
It is useful within the Mission. 53%

It is of consistently high quality.

Other (Explain Briefly]




COPYRIGHT CLEARANCES

24a. Is this product or program either used by your Mission 24b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 7 11%
It is not applicable to this Mission. 27 43%
The quality is inconsistent. 0 0%
It is not timely. 2 3%
It is too low a priority for the resources 16 25%
available.
It is too labor intensive. 2 3%
It is not appropriate given the level of 1 2%
technology of the society here.
It is not available in the local language. 2 3%
It is not well-targeted/responsive to 6 10%
Mission goals and objectives.
o @ Total 63 100%
00 (0]
24c. Using the following 5-point scale, please rate the usefulness of 24e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Fairly Useful (22 - 35%) . .
Not Very Useful (8 - 13%) It is not timely. 7 21%

The quality is inconsistent. 3 9%
It is too labor intensive. 1 3%
Not At All Useful (3 - 5%) . .

It is not well-targeted/responsive 1 3%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.

Extremely Useful (11 - 17%) It is too costly. 1 3%
It is not useful in reaching 2 6%

Very Useful (19 - 30%) audiences.

It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 26 79%
Total 33 100%

24d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 45%
It helps us meet key people in the local society.
The local language version makes it accessible.
The content is useful in reaching local audiences. 32%
It is very timely/time-sensitive.
42%

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.
It is of consistently high quality. 29%

Other (Explain Briefly]




BOOK PUBLICATION AND TRANSLATION SUPPORT

25a. Is this product or program either used by your Mission or
received by audiences in your country?

%

important reason.

25c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (26 - 38%,

Fairly Useful (15 - 22%)

Extremely Useful (23 - 33%)

We are not familiar with it.

It is not applicable to this Mission.
The quality is inconsistent.

It is not timely.

It is too low a priority for the resources
available.

Itis too labor intensive.

It is not appropriate given the level of
technology of the society here.

It is not available in the local language.

It is not well-targeted/responsive to
Mission goals and objectives.

Total

Responses

2
35
1
0
12

57

25b. Why do you not use this product or program? Indicate the single most

Percent

4%
61%
2%
0%
21%

5%
2%

4%
2%

100%

25e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

It is not timely.
The quality is inconsistent.
It is too labor intensive.

Not Very Useful (3 - 4%)

It is not well-targeted/responsive

Not At All Useful (2 - 3%) to Mission goals and objectives.

It is not available in a local
language version.

It is too costly.

It is not useful in reaching
audiences.

It is not appropriate given the
technology of the local society.

Other (Explain Briefly)
Total

Responses

4

1
8
5

19

25d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]

= -

Percent
21%
5%
42%
26%

0%

21%
5%

5%

32%
100%

73%



ONLINE DATABASES

26a. Is this product or program either used by your Mission
or received by audiences in your country?

26¢. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (27 - 24%)

Fairly Useful (7 - 6%)

Not Very Useful (1 - 1%)

Extremely Useful (77 - 69%)

26d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 62%

It helps us meet key people in the local society.

The local language version makes it accessible. 2%

The content is useful in reaching local audiences. I 44 l 42%
It is very timely/time-sensitive. ﬁ' 58%

17%

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]



PHOTO AND GRAPHIC IMAGES

27a. Is this product or program either used by your Mission or
received by audiences in your country?

%

27c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Fairly Useful (10 - 37%)

Extremely Useful

Very Useful (8 - 30%)

27d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding
It is useful within the Mission

It is of consistently high quality

Not At All Useful (1 - 4%)

27b. Why do you not use this product or program? Indicate the single most

important reason.

We are not familiar with it.

It is not applicable to this Mission.

The quality is inconsistent.

It is not timely.

It is too low a priority for the resources

available.

It is too labor intensive.

It is not appropriate given the level of

technology of the society here.

It is not available in the local language.

It is not well-targeted/responsive to

Mission goals and objectives.

Total

Responses

47
16
0
3
14

12

97

Percent

48%
16%
0%
3%
14%

0%
12%

0%
5%

100%

27e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

It is not timely.

Not Very Useful (6 - 22%) The quality is inconsistent.

It is too labor intensive.

It is not well-targeted/responsive

It is not available in a local
language version.

2 - 7%) .
It is too costly.

It is not useful in reaching

audiences.

It is not appropriate given the
technology of the local society.

Other (Explain Briefly)
Total

0%

0%

3| 27%

[, —

18%

Other (Explain Briefly] - 9%

to Mission goals and objectives.

36%

Responses

3

5
0
6

17

Percent

18%
29%

0%
35%

0%

0%
6%

12%

47%
100%



WORLDNET INTERACTIVE DIALOGUES

28a. Is this product or program either used by your Mission or 28b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 0 0%
It is not applicable to this Mission. 9 30%
The quality is inconsistent. 2 7%
It is not timely. 0 0%
It is too low a priority for the 8 27%
resources available.
It is too labor intensive. 2 7%
It is not appropriate given the level of 6 20%
technology of the society here.
It is not available in the local 2 7%
language.
It is not well-targeted/responsive to 1 3%
P@ % Mission goals and objectives.
$ Total 30 100%
28c. Using the following 5-point scale, please rate the usefulness of 28e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Fairly Useful (26 - 28%) ) )
It is not timely. 6 13%
Not Very Useful (16 - 17%)  The quality is inconsistent. 25 54%
It is too labor intensive. 16 35%
It is not well-targeted/responsive 11 24%
Not At All Useful (2 - 2%) to Mission goals and objectives.
It is not available in a local 2 4%
language version.
It is too costly. 5 11%
Extremely Useful (18 - 19%) ltis not useful in reaching 12 26%
audiences.
Very Useful (32 - 34%) ) ] )
It is not appropriate given the 7 15%
technology of the local society.
Other (Explain Briefly) 18 39%
Total 46 100%

28d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. _ 71%
It helps us meet key people in the local society. — 50%
The local language version makes it accessible. _ 29%

The content is useful in reaching local audiences. 24 | 46%

It is very timely/time-sensitive. 23 || 44%

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.

It is of consistently high quality. . 6%

Other (Explain Briefly] ' 4%




FOREIGN BROADCAST SUPPORT AND FACILITATIVE AND TV COOPS

29a. Is this product or program either used by your Mission or 29b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 7 10%
It is not applicable to this Mission. 32 44%
The quality is inconsistent. 1 1%
It is not timely. 1%
It is too low a priority for the resources 9 12%
available.
It is too labor intensive. 1 1%
It is not appropriate given the level of 20 27%
technology of the society here.
It is not available in the local language. 0%
It is not well-targeted/responsive to 3%
Mission goals and objectives.
Total 73 100%

29c. Using the following 5-point scale, please rate the usefulness of this
product or program in achieving Mission goals and objectives.

Fairly Useful (14 - 26%)

Extremely Useful (12 - 23%)
Very Useful (24 - 45%)

Not Very Useful (2 - 4%)
Not At All Useful (1 - 2%)

29e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

29d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society. .

The local language version makes it accessible.

The content is useful in reaching local audiences.

Responses Percent

It is not timely. 1 6%
The quality is inconsistent. 1 6%
It is too labor intensive. 2 11%
It is not well-targeted/responsive 0 0%
to Mission goals and objectives.
It is not available in a local 1 6%
language version.
It is too costly. 17%
It is not useful in reaching 0%
audiences.
It is not appropriate given the 6 33%
technology of the local society.
Other (Explain Briefly) 12 67%
Total 18 100%

54%

22 | 59%

It is very timely/time-sensitive.

6| 16%

It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.

“—

It is of consistently high quality.

Other (Explain Briefly]

0%

27%

46%



FOREIGN BROADCAST SUPPORT -- SPECIAL COVERAGE

30a. Is this product or program either used by your Mission or 30b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 9 11%
It is not applicable to this Mission. 34 42%
The quality is inconsistent. 1 1%
Itis not timely. 0 0%
It is too low a priority for the resources 11 14%
available.
It is too labor intensive. 1 1%
It is not appropriate given the level of 18 22%
technology of the society here.
It is not available in the local language. 2%
It is not well-targeted/responsive to 4 5%
Mission goals and objectives.
Total 80 100%
T
30c. Using the following 5-point scale, please rate the usefulness of 30e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
irly Useful (11 - 23%) Responses Percent
It is not timely. 0 0%
Not Very Useful (3 - 6%) The quality is inconsistent. 3 18%
It is too labor intensive. 3 18%
Not At All Useful (2 - 4%) Itis not well-targeted/responsive 1 6%
to Mission goals and objectives.
It is not available in a local 1 6%
language version.
It is too costly. 12%
It is not useful in reaching 0%
Very Useful (19 - 40%) Extremely Useful (12 - 26%) audiences.
It is not appropriate given the 2 12%
technology of the local society.
Other (Explain Briefly) 9 53%
Total 17 100%
30d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. _ 50%
It helps us meet key people in the local society. 3%
The local language version makes it accessible. 7%
The content is useful in reaching local audiences. | 11 I 37%
It is very timely/time-sensitive 20 | 67%

It is useful in building long-term relationships and mutual understanding. 30%
It is useful within the Mission. § 0%

It is of consistently high quality. _ 23%
Other (Explain Briefly] - 13%



FOREIGN PRESS CENTERS

31la. Is this product or program either used by your Mission or 31b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 4 9%
It is not applicable to this Mission. 31 67%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 5 11%
available.
It is too labor intensive. 1 2%
It is not appropriate given the level of 4 9%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 1 2%
Mission goals and objectives.
0,
Y% Total 46 100%
3lc. Using the following 5-point scale, please rate the usefulness of 31le. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (37 - 45%) Fairly Useful (16 - 20%) Itis not timely. 0 0%
The quality is inconsistent. 2 11%
It is too labor intensive. 0 0%
Not Very Useful (4 - 5%) Itis r_10t_welI-targeted/re;ponsive 1 5%
to Mission goals and objectives.
Itis not available in a local 2 11%
language version.
Itis too costly. 1 5%
It is not useful in reaching 4 21%
audiences.
Extremely Useful (25 - 30%) It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 15 79%
Total 19 100%

31d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 61%

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 20 || 33%

It is very timely/time-sensitive. 24 || 39%
It is useful in building long-term relationships and mutual understanding. 57%
It is useful within the Mission. 2%
It is of consistently high quality. 31%

Other (Explain Briefly]




FULBRIGHT U.S. SCHOLAR PROGRAM

32a. Is this product or program either used by your Mission or
received by audiences in your country?

W %

32c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (22 - 19%)

Fairly Useful (5 - 4%)
Not Very Useful (1 - 1%)
Not At All Useful (1 - 1%)

Extremely Useful (87 - 75%)

32d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 45%

It helps us meet key people in the local society. 51%
The local language version makes it accessible. 2%

N
The content is useful in reaching local audiences. 24%

0%

It is very timely/time-sensitive.

A

It is useful in building long-term relationships and mutual understanding. 96%

It is useful within the Mission. 2%

i

It is of consistently high quality. 33%

Other (Explain Briefly] ' 5%



FULBRIGHT VISITING SCHOLAR PROGRAM

33a. Is this product or program either used by your Mission or
received by audiences in your country?

o, %

33c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (24 - 22%)

Fairly Useful (7 - 7%)

Not Very Useful (1 - 1%)
Not At All Useful (1 - 1%)

Extremely Useful (74 - 69%)

33d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.
It helps us meet key people in the local society.

The local language version makes it accessible.

We are not familiar with it.

It is not applicable to this Mission.
The quality is inconsistent.

It is not timely.

It is too low a priority for the resources
available.

It is too labor intensive.

It is not appropriate given the level of
technology of the society here.

It is not available in the local language.

It is not well-targeted/responsive to
Mission goals and objectives.

Total

43%

45%

0%

The content is useful in reaching local audiences. | 21 || 21%
y

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.

L

It is of consistently high quality.

Other (Explain Briefly]

2%

2%

31%

9%

Responses

6
10
0

21

33b. Why do you not use this product or program? Indicate the single most

important reason.
Percent

29%
48%
0%
0%
19%

0%
5%

0%
0%

100%



FULBRIGHT STUDENT PROGRAM

34a. Is this product or program either used by your Mission or
received by audiences in your country?

o %

34c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (23 - 22%)

Fairly Useful (8 - 8%)

Not At All Useful (1 - 1%)

Extremely Useful (74 - 70%)

34d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 35%

It helps us meet key people in the local society. 43%

The local language version makes it accessiblel' 1%
The content is useful in reaching local audiences. 17 | 17%
It is very timely/time-sensitive. 2%

It is useful in building long-term relationships and mutual understanding. 96%

It is useful within the Mission1 | 1%

It is of consistently high quality. 34%

Other (Explain Briefly] - 8%



FULBRIGHT TEACHER EXCHANGE

35a. Is this product or program either used by your Mission or 35b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 7 9%
It is not applicable to this Mission. 49 60%
The quality is inconsistent. 1%
It is not timely. 0 0%
It is too low a priority for the resources 16 20%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 3 4%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 4 5%
Mission goals and objectives.
¢ Total 81 100%
(0]
35c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.
Very Useful (16 - 37% Fairly Useful (5 - 12%)
Not Very Useful (2 - 5%)
Not At All Useful (1 - 2%)
Extremely Useful (19 - 44%)
35d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. _ 31%
It helps us meet key people in the local society. — 40%
The local language version makes it accessible. l 0%
The content is useful in reaching local audiences. :I 20%
It is very timely/time-sensitive. l 0%
100%

It is useful in building long-term relationships and mutual understanding. _

It is useful within the Mission. l

0%

It is of consistently high quality. - 29%

Other (Explain Briefly] ' 3%



HUBERT HUMPHREY FELLOWSHIP PROGRAM

36a. Is this product or program either used by your Mission or _36b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 4 10%
It is not applicable to this Mission. 27 69%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 3 8%
available.
It is too labor intensive. 1 3%
It is not appropriate given the level of 3 8%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 1 3%
Mission goals and objectives.
Total 39 100%
% T
$

36¢. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (25 - 30%)

Fairly Useful (4 - 5%)

Not Very Useful (2 - 2%)
Not At All Useful (1 - 1%)

Extremely Useful (51 - 61%)

36d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 51%

It helps us meet key people in the local society. 47%
The local language version makes it accessible. f§ 0%
The content is useful in reaching local audiences. nl 11%
It is very timely/time-sensitive1|}| 1%
It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission. i 0%
It is of consistently high quality. 42%

Other (Explain Briefly]

97%



COLLEGE AND UNIVERSITY AFFILIATION PROGRAM

37a. s this product or program either used by your Mission or 37b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 5 11%
It is not applicable to this Mission. 31 66%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 4 9%
available.
It is too labor intensive. 3 6%
It is not appropriate given the level of 3 6%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 1 2%
Mission goals and objectives.
¢ Total 47 100%
(o}
37c. Using the following 5-point scale, please rate the usefulness of this 37e. Why do you consider this product or program only fairly useful, not
product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

. Responses Percent
Very Useful (28 - 36% Falrly Useful (16 - 21%) p
Itis not timely. 0 0%
The quality is inconsistent. 8 36%
It is too labor intensive. 2 9%
Not Very Useful (5 - 6%)
It is not well-targeted/responsive 5 23%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 1 5%
It is not useful in reaching 1 5%
audiences.
Extremely Useful (28 - 36%)

It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 16 73%
Total 22 100%

37d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 48%

It helps us meet key people in the local society.

The local language version makes it accessible. 2%

The content is useful in reaching local audiences. 16 " 29%

It is very timely/time-sensitive. ' 0%

It is useful in building long-term relationships and mutual understanding. 96%
It is useful within the Mission. f§ 0%
It is of consistently high quality. 11%

Other (Explain Briefly] 11%



OVERSEAS RESEARCH CENTERS

38a. Is this product or program either used by your 38b. Why do you not use this product or program? Indicate the single most
Mission or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 10 9%
It is not applicable to this Mission. 88 83%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 6 6%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 2 2%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 0 0%
Mission goals and objectives.
Total 106 100%
% %%
\y
38c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.
Very Useful (7 - 39%)
Fairly Useful (2 - 11%)
Not Very Useful (1 - 6%)
Extremely Useful (8 - 44%)
38d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. A47%
It helps us meet key people in the local society. 60%
The local language version makes it accessible. § 0%
The content is useful in reaching local audiences. 6 || 40%
It is very timely/time-sensitive. 7%
73%

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly] ' 0%



EDUCATIONAL ADVISING SERVICES

39a. Is this product or program either used by your Mission
or received by audiences in your country?

% %%
$
39c. Using the following 5-point scale, please rate the usefulness of 39e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (44 - 39% . .
It is not timely. 1 7%
The quality is inconsistent. 2 13%
Fairly Useful (11 - 10%) quality °
It is too labor intensive. 5 33%
It is not well-targeted/responsive 4 27%
Not Very Useful (3 - 3%) to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 1 7%
It is not useful in reaching 3 20%
audiences.
- 0,
Extremely Useful (56 - 49%) It is not appropriate given the 1 7%
technology of the local society.
Other (Explain Briefly) 9 60%
Total 15 100%

39d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 30%
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 54 || 54%

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding. 84%

It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]




STUDY OF THE UNITED STATES

40a. Is this product or program either used by your Mission or 40b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 3 14%
It is not applicable to this Mission. 9 41%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 6 27%
available.
It is too labor intensive. 2 9%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 2 9%
Mission goals and objectives.
Total 22 100%
k Y
®® (0}

40c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (48 - 47%

Fairly Useful (11 - 11%)

Not Very Useful (2 - 2%)

Extremely Useful (41 - 40%)

40d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. — 46%
It helps us meet key people in the local society. _ 27%
The local language version makes it accessible. ' 3%
The content is useful in reaching local audiences. 33| 37%
It is very timely/time-sensitive 1 ] 1%

It is useful in building long-term relationships and mutual understanding. 91%

It is useful within the Mission. | 0%

-

It is of consistently high quality. 39%

Other (Explain Briefly] 4%



ENGLISH LANGUAGE OFFICER PROGRAMS

41a. s this product or program either used by your Mission or
received by audiences in your country?

%

41c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (20 - 31%)

Extremely Useful (31 - 48%)

41b. Why do you not use this product or program? Indicate the single most
important reason.

Responses Percent
We are not familiar with it. 3 5%
It is not applicable to this Mission. 41 69%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 10 17%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 1 2%
technology of the society here.
It is not available in the local language. 0%
It is not well-targeted/responsive to 4 7%
Mission goals and objectives.
Total 59 100%

Fairly Useful (11 - 17%)

Not Very Useful (2 - 3%)

41d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]

47%

43%

2%

45%

0%

|

88%

29%

6%



ENGLISH LANGUAGE SHORT AND LONG-TERM GRANTEES (FELLOWS)

42a. Is this product or program either used by your Mission or ~ 42b. Why do you not use this product or program? Indicate the single most

received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 5 8%
It is not applicable to this Mission. 45 68%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 10 15%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 2 3%
It is not well-targeted/responsive to 4 6%
Mission goals and objectives.
L ¢ Total 66 100%
@\9 (0]
42c. Using the following 5-point scale, please rate the usefulness of this 42e. Why do you consider this product or program only fairly useful, not
product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
i - 0,
Very Useful (20 - 36%) Fairly Useful (11 - 20%) Itis not timely. 0 0%
The quality is inconsistent. 7 44%
It is too labor intensive. 4 25%
- 0,
Not Very Useful (5 - 9%) It is not well-targeted/responsive 3 19%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 3 19%
It is not useful in reaching 1 6%
audiences.
- 0,
Extremely Useful (20 - 36%) It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 9 56%
Total 16 100%

42d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. — 45%

It helps us meet key people in the local society. 40%

The local language version makes it accessible. I 0%

The content is useful in reaching local audiences. 17 | 42%

It is very timely/time-sensitive. 2| 5%

It is useful within the Mission. . 5%

It is of consistently high quality. - 22%
Other (Explain Briefly] - 8%

It is useful in building long-term relationships and mutual understanding.



ENGLISH LANGUAGE SPECIALISTS

43a. Is this product or program either used by your Mission or 43b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 12 16%
It is not applicable to this Mission. 46 61%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 11 15%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 1 1%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 4 5%
Mission goals and objectives.
y Total 75 100%

43c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (30 - 62%
Fairly Useful (5 - 10%)

Not Very Useful (2 - 4%)

Extremely Useful (11 - 23%)

43d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 37%

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 24 || 59%

It is very timely/time-sensitive.

|Q

It is useful in building long-term relationships and mutual understanding. 85%
It is useful within the Mission.

It is of consistently high quality. 29%

Other (Explain Briefly] 2%



ENGLISH TEACHING FORUM

44a. s this product or program either used by your Mission or 44b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 2 7%
It is not applicable to this Mission. 20 71%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 4 14%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 1 4%
It is not well-targeted/responsive to 1 4%
Mission goals and objectives.

k Total 28 100%
44c. Using the following 5-point scale, please rate the usefulness of 44e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).

Fairly Useful (21 - 20%) Responses Percent
. 480 airly Usefu - ()
Very Useful (46 - 48% It is not timely. 3 12%

The quality is inconsistent. 0 0%
It is too labor intensive. 6 23%
Not Very Useful (5 - 5%) ) )
. It is not well-targeted/responsive 7 27%
Not At All Useful (1 - 1%) {5 Mission goals and objectives.
It is not available in a local 1 4%
language version.
It is too costly. 3 12%
It is not useful in reaching 3 12%
Extremely Useful (23 - 24%) audiences.
It is not appropriate given the 1 4%
technology of the local society.
Other (Explain Briefly) 15 58%
Total 26 100%
44d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 28%
It helps us meet key people in the local society.
The local language version makes it accessible. 1%
The content is useful in reaching local audiences. 52 " 75%

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding. 64%
It is useful within the Mission. §§ 0%

It is of consistently high quality. 51%

Other (Explain Briefly] 3%



ENGLISH TEACHING MATERIALS

45a. Is this product or program either used by your Mission or 45b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 6 13%
It is not applicable to this Mission. 29 63%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 9 20%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 1 2%
It is not well-targeted/responsive to 1 2%
Mission goals and objectives.
Total 46 100%
K Y.
@\9 (o]

45c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (41 - 53% Fairly Useful (13 - 17%)

45e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

It is not timely.
The quality is inconsistent.

It is too labor intensive.

Not Very Useful (3 - 4%) Itis not well-targeted/responsive

to Mission goals and objectives.

It is not available in a local
language version.

It is too costly.

It is not useful in reaching

Extremely Useful (20 - 26%) audiences.

It is not appropriate given the
technology of the local society.

Other (Explain Briefly)
Total

45d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.
It helps us meet key people in the local society.

The local language version makes it accessible.

30%

30%

2%

Responses

0

2
4
4

17

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]

37 " 61%

2%

0%

39%

Percent
0%
12%
24%
24%

0%

6%
6%

6%

53%
100%

70%



DIRECT ENGLISH TEACHING PROGRAMS

46a. Is this product or program either used by your Mission 46b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent

We are not familiar with it. 3 3%
It is not applicable to this Mission. 94 84%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the resources 8 7%
available.
It is too labor intensive. 2 2%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 4 4%
Mission goals and objectives.
Total 112 100%

46¢. Using the following 5-point scale, please rate the usefulness of

this product or program in achieving Mission goals and objectives.

Very Useful (1 - 9%)
Fairly Useful (2 - 18%)
Extremely Useful (8 - 73%)
44d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 28%
It helps us meet key people in the local society.
The local language version makes it accessible.J.l 1%
The content is useful in reaching local audiences. 52 || 75%
It is very timely/time-sensitive. 9%
It is useful in building long-term relationships and mutual understanding. 64%

It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]

0%

|

3%

l

51%



INDIVIDUAL INTERNATIONAL VISITOR GRANT PROGRAMS

47a. Is this product or program either used by your Mission or
received by audiences in your country?

e %

47c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (11 - 10%)

Fairly Useful (2 - 2%)
Not Very Useful (3 - 3%)

Extremely Useful (98 - 86%)

47d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 94%

It helps us meet key people in the local society. 57%
The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding. 81%
It is useful within the Mission.
It is of consistently high quality. 24%

Other (Explain Briefly]2| 2%



GROUP INTERNATIONAL VISITOR GRANT PROGRAMS

48a. s this product or program either used by your Mission or
received by audiences in your country?

o %

48c. Using the following 5-point scale, please rate the usefulness of this
product or program in achieving Mission goals and objectives.

Very Useful (8 - 7%)

Fairly Useful (4 - 3%)

Not Very Useful (2 - 2%)

Extremely Useful (102 - 88%)

48d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 94%

It helps us meet key people in the local society. _ 56%

The local language version makes it accessible . 8%

The content is useful in reaching local audiences. - 11%

It is very timely/time-sensitive. ﬂ 3%

9%

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality. 26%

Other (Explain Briefly]



VOLUNTARY VISITORS PROGRAM

49a. Is this product or program either used by your Mission or
received by audiences in your country?

%

49c. Using the following 5-point scale, please rate the usefulness of 49e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
Very Useful (33 - 30%) ) )
It is not timely. 3 20%
The quality is inconsistent. 4 27%
It is too labor intensive. 5 33%
i - 0,
Fairly Useful (14 - 13%) It is not well-targeted/responsive 1 7%
to Mission goals and objectives.
It is not available in a local 0 0%
language version.
It is too costly. 1 7%
It is not useful in reaching 1 7%
audiences.
It is not appropriate given the 0 0%
Extremely Useful (62 - 57%) technology of the local society.
Other (Explain Briefly) 6 40%
Total 15 100%

49d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 81%

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 10 || 10%

15%

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality. - 23%

Other (Explain Briefly] 2%



PL 402 (TECHNICAL) TRAINING PROGRAM

50a. Is this product or program either used by your Mission or 50b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 60 50%
It is not applicable to this Mission. 53 45%
The quality is inconsistent. 0%
It is not timely. 0%
It is too low a priority for the resources 2 2%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 1 1%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 2 2%
Mission goals and objectives.
Total 119 100%
% % °
$
50c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.
Not Very Useful (1 - 33%)
Very Useful (2 - 67%)
50d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 50%
It helps us meet key people in the local society. || 0%
The local language version makes it accessible. ' 0%
The content is useful in reaching local audiences. ﬂ 0%
It is very timely/time-sensitive. ' 0%
It is useful in building long-term relationships and mutual understanding. 100%
It is useful within the Mission. f§ 0%
It is of consistently high quality. ' 0%
Other (Explain Briefly] ' 0%



AMERICAN CULTURAL SPECIALISTS (ACULSPECS)

51a. Is this product or program either used by your Mission or 51b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 5 11%
It is not applicable to this Mission. 15 34%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 21 48%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 3 7%
Mission goals and objectives.
Total 44 100%

51e. Why do you consider this product or program only fairly useful, not

51c. Using the following 5-point scale, please rate the usefulness of TS
very useful, or not at all useful? (You may indicate up to 3 reasons).

this product or program in achieving Mission goals and objectives.

Responses Percent
Very Useful (35 - 45%) airly Useful (11 - 14%) It is not timely. 1 5%
The quality is inconsistent. 0 0%
It is too labor intensive. 6 30%
Not Very Useful (7 - 9%) It is not well-targeted/responsive 9 45%
to Mission goals and objectives.
It is not available in a local 2 10%
language version.
It is too costly. 7 35%
It is not useful in reaching 2 10%
audiences.
Extremely Useful (25 - 32%) It is not appropriate given the 1 5%
technology of the local society.
Other (Explain Briefly) 6 30%
Total 20 100%

51d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 55%

It helps us meet key people in the local society. 55%

The local language version makes it accessible. 2%

The content is useful in reaching local audiences. 22 “ 37%

It is very timely/time-sensitive. 2%

It is useful in building long-term relationships and mutual understanding. _ 78%
It is useful within the Mission.
It is of consistently high quality.

Other (Explain Briefly]



JAZZ AMBASSADORS

52a. Is this product or program either used by your Mission _52b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 10 16%
It is not applicable to this Mission. 28 44%
The quality is inconsistent. 1 2%
It is not timely. 0 0%
It is too low a priority for the resources 20 31%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 1 2%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 4 6%
Mission goals and objectives.
Total 64 100%
A 7

52c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Very Useful (23 - 39%

Fairly Useful (7 - 12%)

Not Very Useful (2 - 3%)

Extremely Useful (27 - 46%)

52d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 24%
It helps us meet key people in the local society. 68%

The local language version makes it accessible. i 0%

The content is useful in reaching local audiences. 20 || 40%

It is very timely/time-sensitive. || 0%

It is useful in building long-term relationships and mutual understanding. 72%
It is useful within the Mission. 10%
It is of consistently high quality. 46%

Other (Explain Briefly] 6%



CULTURAL PROGRAMS GRANTS

53a. Is this product or program either used by your Mission 53b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 17 33%
It is not applicable to this Mission. 15 29%
The quality is inconsistent. 0%
Itis not timely. 0%
It is too low a priority for the resources 16 31%
available.
It is too labor intensive. 1 2%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 2 4%
Mission goals and objectives.
3 1, Total 51 100%
®® (0]

53c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

) Responses
airly Useful (21 - 29%)
Itis not timely. 1
The quality is inconsistent. 3
It is too labor intensive. 5
Not Very Useful (4 - 5%) Itis not well-targeted/responsive 10

to Mission goals and objectives.
It is not available in a local 0
language version.
It is too costly. 4

Extremely Useful (15 - 21%) It is not useful in reaching

Very Useful (33 - 45%) audiences.

It is not appropriate given the 0
technology of the local society.
Other (Explain Briefly) 13
Total 25

53d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 16%

It helps us meet key people in the local society.

The local language version makes it accessible. 2%

The content is useful in reaching local audiences. 15 || 31%

(

It is very timely/time-sensitive. 4%

It is useful in building long-term relationships and mutual understanding.
It is useful within the Mission.

It is of consistently high quality.

Other (Explain Briefly]

65%

53e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

Percent
4%
12%
20%
40%

0%

16%
4%

0%

52%
100%

92%



FILM SERVICE OF THE CULTURAL PROGRAMS DIVISION

54a. Is this product or program either used by your Mission _54b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 14 21%
It is not applicable to this Mission. 19 28%
The quality is inconsistent. 1 1%
It is not timely. 0 0%
It is too low a priority for the resources 18 26%
available.
It is too labor intensive. 2 3%
It is not appropriate given the level of 8 12%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 5 7%
Mission goals and objectives.
¢ Total 68 100%
(0]
54c. Using the following 5-point scale, please rate the usefulness of 54e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Responses Percent
It is not timely. 2 8%
Fairly Useful (16 - 30% The quality is inconsistent. 3 12%
- 0,
Not Very Useful (8 - 15%) It is too labor intensive. 8 32%
It is not well-targeted/responsive 6 24%
to Mission goals and objectives.
It is not available in a local 5 20%
Not At All Useful (1 - 2%) language version.
It is too costly. 4 16%
Extremely Useful (6 - 11%) Itis not useful in reaching 1 4%
audiences.
It is not appropriate given the 4 16%
technology of the local society.
Very Useful (23 - 43%) . -
Other (Explain Briefly) 9 36%
Total 25 100%
54d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. - 10%
The local language version makes it accessible. 3%
The content is useful in reaching local audiences. 16 | 55%
It is very timely/time-sensitive. 7%
It is useful in building long-term relationships and mutual understanding. 69%

It is useful within the Mission

o -
It is of consistently high quality. _ 21%
Other (Explain Briefly] - 7%



PERFORMING ARTS CALENDAR

55a. Is this product or program either used by your Mission or 55b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 22 27%
It is not applicable to this Mission. 26 31%
The quality is inconsistent. 4 5%
Itis not timely. 1%
It is too low a priority for the resources 22 27%
available.
It is too labor intensive. 0%
It is not appropriate given the level of 0%
technology of the society here.
It is not available in the local language. 1%
It is not well-targeted/responsive to 7 8%
Mission goals and objectives.
J@ 4/0 Total 83 100%
I\

55c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Fairly Useful (15 - 38%) Very Useful (8 _ 20%)

55d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.
It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding

It is of consistently high quality.

Other (Explain Briefly]

ot Very Useful (14 - 35%)

Not At All Useful (1 - 2%)

55e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

33%

11%

11%

Responses Percent
It is not timely. 3 10%
The quality is inconsistent. 4 14%
It is too labor intensive. 4 14%
It is not well-targeted/responsive to 5 17%
Mission goals and objectives.
Extremely Useful (2 - 5%) It is not available in a local 0 0%
language version.
It is too costly. 4 14%
It is not useful in reaching %
audiences.
It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 19 66%
Total 29 100%
' 0%
' 0%
' 0%
2 II 22%
-
6 I 67%



CITIZEN EXCHANGE GRANTS

56a. Is this product or program either used by your Mission 56b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 15 35%
It is not applicable to this Mission. 16 37%
The quality is inconsistent. 2%
It is not timely. 0%
It is too low a priority for the resources 14%
available.
It is too labor intensive. 1 2%
It is not appropriate given the level of 1 2%
technology of the society here.
It is not available in the local language. 0%
It is not well-targeted/responsive to 7%
Mission goals and objectives.
L Total 43 100%
56c¢. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.
Very Useful (39 - 49%)
Fairly Useful (13 - 16%)
Not Very Useful (2 - 2%)
Extremely Useful (26 - 32%)
56d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. — 71%
It helps us meet key people in the local society.
The local language version makes it accessible.
The content is useful in reaching local audiences. 20 || 30%
It is very timely/time-sensitive. l 0%
It is useful in building long-term relationships and mutual understanding. 92%

It is useful within the Mission.1l 2%
It is of consistently high quality.

Other (Explain Briefly]



AMERICAN CENTER FOR INTERNATIONAL LABOR SOLIDARITY

57a. Is this product or program either used by your Mission or 57b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 59 50%
It is not applicable to this Mission. 50 42%
The quality is inconsistent. 1 1%
It is not timely. 0 0%
It is too low a priority for the resources 6 5%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 3 3%
Mission goals and objectives.
Total 119 100%

57c. Using the following 5-point scale, please rate the usefulness of this
product or program in achieving Mission goals and objectives.

Fairly Useful (1 - 50%)

Extremely Useful (1 - 50%)

57d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. l 0%
It helps us meet key people in the local society. 50%

The local language version makes it accessible.

The content is useful in reaching local audiences. 1] 50%

It is very timely/time-sensitive.

It is useful in building long-term relationships and mutual understanding.

It is of consistently high quality.

It is useful within the Mission. l 0%

Other (Explain Briefly]



AMERICAN COUNCIL OF YOUNG POLITICAL LEADERS

58a. Is this product or program either used by your Mission or 58b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 20 28%
It is not applicable to this Mission. 33 46%
The quality is inconsistent. 3%
Itis not timely. 1%
It is too low a priority for the resources 11 15%
available.
It is too labor intensive. 0%
It is not appropriate given the level of 0%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 4 6%
Mission goals and objectives.
1 Total 72 100%
(o}
58c. Using the following 5-point scale, please rate the usefulness of 58e. Why do you consider this product or program only fairly useful, not
this product or program in achieving Mission goals and objectives. very useful, or not at all useful? (You may indicate up to 3 reasons).
Fairly Useful (12 - 24%) Responses Percent
It is not timely. 0 0%
The quality is inconsistent. 7 39%
- 0,
Not Very Useful (6 - 12%) It is too labor intensive. 6 33%
It is not well-targeted/responsive 5 28%
to Mission goals and objectives.
It is not available in a local 2 11%
language version.
It is too costly. 1 6%
Extremely Useful (11 - 22%) It is not useful in reaching 0 0%
Very Useful (20 - 41%) audiences.
It is not appropriate given the 0 0%
technology of the local society.
Other (Explain Briefly) 8 44%
Total 18 100%
58d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. 58%
It helps us meet key people in the local society. 68%
The local language version makes it accessible.
The content is useful in reaching local audiences. ‘
It is very timely/time-sensitive. || 0%
It is useful in building long-term relationships and mutual understanding. — 87%

It is useful within the Mission. 6%

It is of consistently high quality. 3%

Other (Explain Briefly] 10%



SISTER CITIES INTERNATIONAL
59a. Is this product or program either used by your Mission 59b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 8 13%
It is not applicable to this Mission. 24 38%
The quality is inconsistent. 8%
It is not timely. 0%
It is too low a priority for the resources 18 29%
available.
It is too labor intensive. 2 3%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 6 10%
Mission goals and objectives.
Total 63 100%

%

59c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Fairly Useful (19 - 32% Not Very Useful (17 - 29%)

Not At All Useful (1

Extremely Useful (4

Very Useful (18 - 31%)

59e. Why do you consider this product or program only fairly useful, not
very useful, or not at all useful? (You may indicate up to 3 reasons).

It is not timely.
The quality is inconsistent.

It is too labor intensive.

- 2%) It is not well-targeted/responsive
to Mission goals and objectives.

- 7%) It is not available in a local
language version.

It is too costly.

It is not useful in reaching
audiences.

It is not appropriate given the
technology of the local society.

Other (Explain Briefly)
Total

Responses

0
11
7
16

19
37

59d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives.

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences.

It is very timely/time-sensitive.
It is useful in building long-term relationships and mutual understanding.

It is useful within the Mission.

14%

32%

IO%

4 || 18%

Percent
0%
30%
19%
43%

0%

5%
5%

0%

51%
100%

It is of consistently high quality. ' 0%

Other (Explain Briefly] - 9%



CLAUDE AND MILDRED PEPPER MEMORIAL SCHOLARSHIP PROGRAM

60a. Is this product or program either used by your Mission or ~ 60b. Why do you not use this product or program? Indicate the single most

received by audiences in your country? important reason.

Responses Percent
We are not familiar with it. 81 68%
It is not applicable to this Mission. 30 25%
The quality is inconsistent. 0 0%
It is not timely. 0 0%
It is too low a priority for the resources 5 4%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 1 1%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 3 2%
Mission goals and objectives.
Total 120 100%

No Responses to Question No Responses To Question

No Responses to Question



SPORTS EXCHANGES

6la. Is this product or program either used by your Mission or 61b. Why do you not use this product or program? Indicate the single most
received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 29 26%
It is not applicable to this Mission. 40 36%
The quality is inconsistent. 0 0%
It is not timely. 1 1%
It is too low a priority for the resources 32 29%
available.
It is too labor intensive. 0 0%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 8 7%
Mission goals and objectives.
> Total 111 100%

61c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Not Very Useful (3 - 30%)

Not At All Useful (1 - 10%)

Very Useful (2 - 20%)

Fairly Useful (4 - 40%)

61d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).
It is well-targeted/responsive to Mission goals and objectives. ' 0%
It helps us meet key people in the local society. 100%
The local language version makes it accessible. f§ 0%
0%

The content is useful in reaching local audiences.

It is very timely/time-sensitive. || 0%

) e \ e |

It is useful in building long-term relationships and mutual understanding. 100%
It is useful within the Mission. § 0%
It is of consistently high quality. 50%

Other (Explain Briefly] f§ 0%



INSTITUTE FOR REPRESENTATIVE GOVERNMENT

62a. Is this product or program either used by your Mission or ~ 62b. Why do you not use this product or program? Indicate the single most

received by audiences in your country? important reason.

Responses Percent
We are not familiar with it. 70 64%
It is not applicable to this Mission. 34 31%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the resources 1 1%
available.
It is too labor intensive. 1 1%
It is not appropriate given the level of 0 0%
technology of the society here.
It is not available in the local language. 1 1%
It is not well-targeted/responsive to 3 3%
Mission goals and objectives.
Total 110 100%

62c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Fairly Useful (1 - 10%)

Not At All Useful (2 - 20%)

Extremely Useful (1 - 10%)

Very Useful (6 - 60%)

62d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

It is well-targeted/responsive to Mission goals and objectives. 57%

It helps us meet key people in the local society.

The local language version makes it accessible.

The content is useful in reaching local audiences. 29%

It is very timely/time-sensitive. || 0%

It is useful in building long-term relationships and mutual understanding. — 71%

It is useful within the Mission. 14%

l
| 2
l

It is of consistently high quality. | 0%

Other (Explain Briefly] | 0%

o, e

86%



CULTURAL PROPERTY/HERITAGE PROTECTION

63a. Is this product or program either used by your Mission 63b. Why do you not use this product or program? Indicate the single most
or received by audiences in your country? important reason.
Responses Percent
We are not familiar with it. 15 17%
It is not applicable to this Mission. 46 51%
The quality is inconsistent. 0 0%
Itis not timely. 0 0%
It is too low a priority for the resources 21 23%
available.
It is too labor intensive. 3 3%
It is not appropriate given the level of 1 1%
technology of the society here.
It is not available in the local language. 0 0%
It is not well-targeted/responsive to 4 4%

Mission goals and objectives.

/b Total 90 100%
(0]

63c. Using the following 5-point scale, please rate the usefulness of
this product or program in achieving Mission goals and objectives.

Fairly Useful (6 - 20%)

Not Very Useful (5 - 17%)

Extremely Useful (6 - 20%)
Very Useful (13 - 43%)

63d. Why do you consider this product or program extremely useful or very useful? (You may indicate up to 3 reasons).

l 0%
The content is useful in reaching local audiences

It is very timely/time-sensitive. 5%

It is useful in building long-term relationships and mutual understanding

It is well-targeted/responsive to Mission goals and objectives. 53%

It helps us meet key people in the local society.

The local language version makes it accessible

71 37%

79%
It is useful within the Mission.

It is of consistently high quality. lf 0%

Other (Explain Briefly] ' 5%



